Media Influence 
Before we examine Media influence in depth examining models and theories, and how they can be applied to media texts, arguments and evidence and government regulation -what are some of the concerns expressed in contemporary society about the negative influence that some believe the media may have

Here are some:
Television violence and its effect on children

Violent computer games and their effect on Teenage boys

Body Image – The promotion of beauty in Teenage female magazines that promote an unrealistic model of beauty

Pornography on the Internet that is easily accessible to children and its effect on audiences
Kids chat rooms, which are used by paedophiles to meet children

Television advertisements, which use techniques of persuasion to sell products or promote   community or government campaigns
Indecent language in the media, which may be seen to encourage or endorse the use of inappropriate or offensive language.

Drug and alcohol use   represented in the media 

Nudity in the media, which is considered gratuitous and offensive to some people

Social Media and its effect on privacy, fraudulent   activity or identity, abuse, bullying or theft  
Screen addiction and its effect on teenagers – mobile phones, ipads, and laptops 

Select one and provide some of the arguments people would claim against this issue in the media 

Whilst it is relatively easy to present claims that are made about the media’s potential influence – at Year 12 level we seek to qualify the impact of the media through arguments supported by evidence- e.g.. through qualitative and quantitate research studies , statistics,  survey results , interview responses . Like all arguments there are opposing viewpoints, which counter or refute the effect, the media may have on an audience. Counter claims also need to be qualified by arguments and evidence . 
This area of study does not require students to express their opinion- but to demonstrate  they understand that there are  different views , opinions and approaches to  examining the nature of media influence 

